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Help Create Meaningful Anthems 
	  

Before participants fully understand the value of the Anthem, they sometimes 
just put words together without really thinking about how they would actually 
apply to life and business. This can lead to participants having to recreate their 
Anthem after learning more. Here are some extra questions you can use to help 
participants really think about the words they select during the creation process. 
 
What is your Anthem?  
 
This is the adjective / noun combination. It symbolizes “how you are 
different” and “what you do best.” Remember that you will find your adjective 
by examining your specialty adjectives in your report. If you need other 
options, you can also look at your Archetype’s twin (the same Advantages, in 
reverse order) and along your primary and secondary Advantage row on the 
Matrix. 
 
What type of business do you have? 
 
And more specifically, what type of work do you do for this business? Imagine 
that once you create your Anthem, everything you do is through the filter of 
that tagline. Are the words you’ve chosen something just to say? Or will you 
live by it? 
 
Who is your Anthem for primarily? 
 
Does your Anthem focus on how you see yourself, or how others see you? Are 
you using it to attract new clients, or is it for someone else?  
 
What is the problem that your Anthem will solve? 
 
If you’re having trouble attracting new business (or retaining your current 
business), what is the main pain point that your prospects face? If you know 
that, how is your Anthem uniquely suited to fix it (in a way that your 
competition won’t be able to)? 
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What are you already doing for people that is a huge value add (that you 
aren’t getting credit for)? 
 
How do help them clients overcome this problem? We want to demonstrate 
how you immediately add value to their pain points. Your Anthem helps you 
provide a solution.   
 
Once you have your Anthem, what is a specific example of how you’ve 
succeeded in the past by tapping into this value? 
 
When you look at your career, how has your Anthem helped you in the past? 
You might read through your bio and identify a few specific examples of how 
you have succeeded, and then link one of these examples to your Anthem. For 
instance, you might offer a couple of career highlights from your resume.  The 
point is to demonstrate that you’ve already achieved great results for clients in 
the past by applying this specialty. Think of how your personal traits allowed 
you to get a better outcome. 
 
A Sample Script for marketing:  
 
Not sure if you’ve chosen the correct words? Here’s a script to read. See if your 
Anthem makes sense when you fill in the blanks. 
 
I deliver __(Your Anthem)__. You need __(Anthem)__ because __(insert current 
problem)__. Right now, having someone who is __(insert adjective)__ is key to 
your success. Other people do not provide __(Anthem)__ and as a result, you’ll 
experience __(pain point)__. That is why I am the perfect solution to your 
problem. 
 
* Your Anthem identifies something you’re already doing right, so you can be 
rewarded for it. Take the value that you offer and make it the key benefit in 
your marketing and communication. 
 
 


